But bottled water’s mass appeal re-
ally began in the U.S. with the marketing
of Perrier, imported from France, during
the 1970s. The industry has not looked
back since.

In recent years, though, sparkling
water has been eclipsed by still water in
popularity. Last year, sales of bottled
water in the United States reached
$11 billion. Globally, the figure may be as
high as $100 billion annually.

Gointo arestaurant ora supermar-
ket and you will be offered water from all
over the planet. The idea that bottled
water from particular places is good for
you has persisted since Washington’s
time, though today it is not statesmen
but supermodels, rock stars and actors
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anything? Canned air, anyone? Of
course, in a free society, people should
be able to spend their money on silly
things, provided they are in full posses-
sion of the facts. But many people are
not, judging by the persistence of the
idea that there is something magically
superior about bottled water.

UT NOow A backlash against
bottled water is gathering pace
as people realize just how daft
it is. (Actually it is worse than
daft; it is decadent to shun per-
fectly good tap water, given that more
than 1 billion people on the planet lack
access to it.) Many fancy restaurants
now proudly proclaim that they serve

tap water to burnish their green creden-
tials. Restaurant patrons are increas-
ingly prepared to ask unashamedly for
tap water when offered expensive bot-
tled stuff.

Campaigns such as “Think Qutside
the Bottle” attack bottled water as part
of a corporate conspiracy to seize con-
trol of the world’s water. Meanwhile,
UNICEF’s Tap Project, launched in
March, uses the power of branding to
promote tap water. New York tap water
has, for example, been re-branded “NY
Tap” and, on World Water Day, partici-
pating restaurants in the city suggest a
donation for the tap water they usually
provide for free, with the proceeds going
to water projects in developing coun-
tries. I'lldrink to that. Sparkling or still?
Tap, please.
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